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Enterprise Marketing Strategy Based on the Trend of

Consumer Purchasing Behaviors

ZHANG Xiaoging', WU Zzhilei', CHEN Hongbing?
(College of Business, Jinggangshan University,Ji'an 343009,China)

Abstract: In consumer centered marketing activities, enterprise must choose its marketing strategy tar-
geting at Chinese consumers which based on its understanding of the consumers' buying behaviors and its
developing trend. As a result, the enterprise will be in a favorable position for more market opportunities
and commercial profits in the competition.

Key words: consumer purchase behavior; marketing strategy; a fovrable position

On the Development of the Buddhist
in Jiangxi in the Song Dynasty

LIU Xitao!, XIAO Kaixian?

(1. School of Sociology and History, Fujian Normal University, Fuzhou 350007, China;
2. The Second Middle School of Taihe, Taihe 343700, China)

Abstract:The Buddhist developed fast in Jiangxi in Song Dynasty. Its factions and temples were
areat in number, meanwhile it developed unevenly among different regions.
Key words:Jiangxi; the Buddhist Song Dynasty; ( : )



